


Pinterest is an online pinboard that let’s 

you organise and share things you love.



Who’s using Pinterest?

Over 18m 

monthly 

unique 

visitors 
(March 2012)

More than

70% 

are 

women

Pinners 

have 

above 

average 

income

Over 

80% 

are aged 

between 

24-54 

20% of 

Pinners 

share their 

pins on 

Facebook 
daily

(Source: Mashable)



Hair Romance on Pinterest



How I use Pinterest



How you can use Pinterest

Create a 

visual of 

your brand 

values

Bookmark 

blogs and 

daily reads,  

or create a 

book 
reading list

Share 

knowledge 

& inspiration 

about your 

specialist 
niche Promote 

your values, 

not just your 

products

Run a 

competition

: eg. “Pin it to win it” 

Lands End

Collaborate

: allow 

others to 

pin to your 

boards 



Improve your pinning chances

Use high 

quality 

images on 

your 

website. 
Invest in 

good 
photography 
and graphic 

design.

Add visual 

title pictures 

to your 

articles, or 

create 
infographic

s

Install the 

“Pin it” 

button on 

your 

website

See what 

others are 

pinning 

from your 

site:
Pinterest.com/so
urce/yourdomain
.com

Don’t 

forget you 

can pin 

videos too

Try tools like 

pinreach.com
to analyse
your reach

Use 

hashtags



Some things to note
Copyright:
Uploading your 

brand’s images 

is fine, but 

pinning other 

web images can 

be a copyright 

infringement. As 

you are using 

images for 

commercial 

purposes, you 

should seek 

counsel.

Spam:
Pinterest has 
recently been 
inundated with 
spam pins. 
Avoid repinning
images with 
spam links and 
look at the 
image source 
before clicking 
through to 
potentially 
harmful sites.

Best 

practice: 
Always pin from 

the original image 

source, and from 

the unique URL, 

rather than a 

homepage. 

Do Not Pin:
If you want to 

keep your 

images off 

Pinterest, you 

can install the 

“Do not Pin” code 

on your website.

This stops users 

pinning from your 

site but they can 

still save your 

images then 

upload them.




